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‘fiaditiomdlv the role 0S grc,e,t IIotcs in pwli me.y has
IXXVI :L minor OIW, hut since {he I%(k tlwir msc, hM

lwcome incrcwil)gly mow importanl in fragrance
composition. ( ;rccn notes are ,Iiflicult to define and to
hwt! $?,encrd :kgrccmerlt upon. The terms fdt y. h<!?.
lM1, and grwn we often a souwe olmmtention. (;rwm

colm]rs in rmttwc are iwsoci:ttecl with vegctahlc matter
tlt:it is healthy, living, growi,, g. fresh. yourIg. III per-
lI~mes or natural oils grem notes arc lillked with natu-
ralness, freshness, cfiihsion, and being “alivv. ” III
gcnerd, green notes are not major constittlcnts of nat-

ural oils, Imt idthouxh they am often present ill trace
amounts, their mlour impact is disproportionally
g,ea[.

Aliphatic green notes

Aliphatic chemistry is rich in gram notes, both nat-

urally occurring and of’s ynthetic origin. They arc col1-
centmted in the C,-C,, bracket. Looking at the dipha-
tic :dcohols wc see that n-hexanol has a atty somewhatf

11-uity charwter yet the introduction ok an appropriate

dcmhle bond gives cis-:3-flexell- l-ol which is called led
dcohd, and possesses an intense green leafy, grassy

1 1 “growin~ green” in character,1(W; very naturit .lm
‘III,: Iitty note ufthe sat,, rated alcohol has hew, almost
tot.dly eliminated.

lncreasitlg the aliphatic chain we sce th~t mheptanol
is Idtv gree,l and woctmml is f:itty green and citrus.
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Green notes

,,. ,.,—,~,—,,<>,1:,,,- 1-01 ,,, .:, s-2,,,,,-1 ,—,,,,,,,, :,, ,.,,,.l

IN thecm: oftlwWehycles wc lI:IW a simiklr pic-

tuw Tht, siitmated fitty G-(”:, aklehyclcs all haw
green characters with th. fhtty note modifying to citrlts
and thcm floral as the chai II incrcaws. Double Imnds
have o profbuncf efkt in the following examples: cis-
4-hqm:”-l-al (very strong% Mty we:lmy, grtxw), cis-
6-octm.l-; ll (very strong, melon green). and trans-2,
cis-(;-”o,,:ldiet12%l (very strnng, c,mumhu L,iolet leaf,
grctw floral). m appropriate l)randlirlg 01 the chain
cm ;11s0giw power :mc{ chwacter, m in 3,5,5 -trim vthyl
IK!X:LBUI(Wry str,>ng> grassy SYCCII hertml awl oily

not,!),

The W~]l kn(>wn “methyl heptinc ctlt+ onate, ”

“methyl octirm uivhonatc, ‘“ A Imethy.1 2.mmenoate

;111have powwfhl green violet notes.
The cis-3-hexer,-l-ol esters are, M expected, green:

fbrmatv-grc.n stems, floral
acetate;-~reen Irliity

sdicy kite —gleen I?<ds<unic
trwthyl v<trl>l)tl>lte—grcell violet led

and the tram-%hexenyl acet,!te is ~reen with :ippk, aml
pe:lr character.

other :,lip hatic, Krccn stnlctur<>s inc]u de:

6-methylhept-5-etl-2-otle (green gtassy “weedy”) alId
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#lilsel WrI’y, :11111S{>Illrth, that is, i,, the wid f’rt, its :,s I:mt Ve,-t (1<)4.5)wos grecm and distinctive with its

opIIosIxl to th, I:wtooic lrltits. ttppliwttiou of galho II IIIn, styrdlyl acetate mcl

The use of green notes
IIIIvIIy[iL<:et,IlclclIy <le. At-mtt, cl the same time h{a Grill{?
(1944) gmc IIS the distinctive rfhxt of st ymllyl wWat e.

I [,,,” pt’lll,me,-s 1,,,,,, ,lSHI t 1,? green ,I,,t’s o,rr 1111. .Alth,wgh not ohvio{ [slygrwm, the SIIIXAIY Mended

yeurs m+ ht. SCCII in the t,,wketed prodllcts. Itse OS g:dhmt(,m i,) Miss Ilior (1947) shoIIhl pdmps
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Miscellaneous green notes

:tlso lx: incllldvcl in this slImnIwy. IIiot-issirrm (1956) Ccnttti (1979). other iIr:tgrwIces to fi,lkmv invll]dt, Polo

[Ic+lt][]t]stl-;ttv<l, IIY hII,q: :unmlnts olthc hextmyl Ihmily, (1978)
the wo!lclc.rftll ,Iatt,rd vffiwts 111,1[c:m hc achicvcd hy In thr toiletries :ITI<I Sl,,wti<,luil pwd,wts we we evi-
“,,t,,,atl~,-;d” dosinc, The nd’umers skill wId cwativc der, c(, of tile WC,(,,, tr(md in :Llmmst all ,irc,, s.

Soap —F:i (,qkn, citrms, [lord, chyprl:) Palmolive

(Wet, !,, ]Iemli, spicy, fiIIIgew) S},iek] (CIK) (glee),, ~iw
h!t,I<),,gtw)

Sho IIImM- I lCTIHIWWIICT ( fmxm [lord Iwrha) Pert
(grvc:i,, IIowmy, woody, spic~; Hespomls (~reetl il~]ples)
Elseve tkdsmr) (grver, I>y:winth, flor,d)
B{,(I, products- Doppcklmsch (grccw, citn!s. IIor;kl)
\’ik~l (gr<wn, citrus, woody)
Dwdorant., —I<cwI12 Fresh (( ;wmm,y) (grwn, citrus,
fl,,rt,l ,,1m!+

.int ij><:r.s/?iv<I1tf~-S1lre ((JK) (gweII, fhmd, WIXI+)
Drtcrgcnt Pmodcrs — D:ISII (FI-mice) (Kree II, ormIgt,
flower, flora)
Fahri<; So ftewr,y – Kuschehvc?ich (Krc?cn, violet)

‘1’lwse exmnples cowr some of tlw sl,ccessftd IIses 0S
tl,e green chmacttw during recent years and show the
dilkrcnt directions tile gre~n notv cm take. [Xcoursc
IIUUIY ottwr exw),plvs exist in the marketplace. hut
SOIIIe distitwti L,c:green Ir;lgrancm hme not IIIXW slIc:-
C!c:ssflll The green Ilot?s Ilaw :11so kcl to “smalls”
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riithmthim IIerfIIt IItX where the mwall OCIOIIYis UII-
[,;ltt]rd or l:l[i~tting,

(.)it~n these ,mtvs receiv,, s hort-time acq>t:uwe
:IIKI the,] lklc from the market. This COII pvrhq>s he
looked l,POII as f:whioII 01- frmn tlav otlwr sidt d the
coi II M Ihilltw. Thl[s wc cmnc down otwe u~,li!j to the
Icw oloriginality fi)r originality’s s:ike or fhr the devc-
c,pment 0S a kmg-klsting impmvc.llletlt ovw misting

lragrmwcw, with th~ \ie\v to th? Iimmtion 0[’:1twml. It
IIJS hen soid {h;,{ “The lmg,rmw i!, :, prmllwt shoIIhl
not hwe to lIe chmIgd ht.ciIILsr it is not Iike[l I)l,t
IX:C<NISC0S the devek]plrlmt OS,ICAVWchnology c,itlwr
i,} the product or in tht.’ Imgl-anw wcw”

III tile cwwtion Of fr<igv<mces thr pdImcr is lit )Iitvcl
l)? th? perlhrmmce of tll<: g]-em mtes in the drown
qq]lic<ttiotl. W’ill we m w oht:liu slwh d hcxmtiflll lutite-
rid M ,>lIeII yl:Ic(.t.Il(lc,lI y[lc. \vitll tlw st:d>ility rc>qttid
k,, det?q+wt p,l\vd?r’i

“111,,pcrfllltler 11s,,s gret’11 Ilot[!s Im!allsc they >Irc :111
i,nport, mt tmtltrd t.lc: mm{ in my pwflllnv. III Iinc,
Ira,grmc’<,s, w \ve IIJW see II, grcxm notes WII1 give
[Iisti,l c:tiv[:tll; ss d origidity. This is also tme i,,

toiletries :IIICIfut]ctiwml prmhmts, 1]11{in aclditim) pcr-
S,lmes h these applications we reqt,ireil to hc linked
to tl)t~ expevtatiou 01 (he product, Witl, this thirlking
vw <WI imtgiuc: th:t{ green notes con help us to liuk iI

Iragr:l!wc with cxmcq>ts 0S fwshucss, clcwuness, natw
r;dt,vss, coolness, UIICIperh; qs c~llicicmcy, They :Iw not
IISIMIIY Iinkd with {hv richness, caring. aIId soltnms

c(m<.q)ts.

Conclusion

III I,WIY products, perflt,rws lmve Ixxomc. thv sigrm
t,,rv and tlw most important single ingredient Thq
)lOt O,)ly SILppOrt the pI’Od(Kt’S CO1lCCptS hilt {k) diS-

tinjgtish it fmtn its compctitws. Tlw small amm!nt of
St-,q+r:mcc is cxpiwted to whicvc miracles. Fortun:Wly,
mm{ people helie w,.it would seem, in mirac[ es.

The green trcmd will cxmtinuc m mow :mcl mm< new

grc,m s]t ,ellitlg chc:micals :l!-. pmch,ccd. I lowvwr, lot
1 d hewtilh-let’s not try forus keep green natura m

we(r) skies or grtwn sunwts-md let the green mm
stay m their own pkmct!
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