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A behind my ~astest venture, home ~ra-
n op~rtunity to communicate the thinking

grance, is indeed a pleasure. When asked to de-
scribe in one simple sentence what I do, I
haven’t yet determined how to put it succinctly,
except to say I am a designer of accessories. I
went into business fourteen years ago designing
fabric flowers. I have always had a passion for
fresh flowers and I felt that artificial flowers
could be beautiful, too, if given tbe proper at-
tention.

Once I started designing flowers it was hard
not to get involved with the containers which
hold them. So soon I was designing vases and
then other decorative objects to go with the
vases and flowers. The final outcome was the
creation of still lifes that would include flowers,
vases and accessow objects.

A basic philosophy underlying this approach
has been the very foundation of all my work
since tbe beginning. In a design, the various
parts of objects cannot be isolated. For example,
when a woman creates a beautiful ou~lt, all the
ingredients-dress, shoes, hat, jewelry-should
be in harmony and add to the total impression. It
is exactly the same in interior design. Just put-
ting favorite things together does not necessarily
assure that they will look great. Every object is
affected by every other object with which it is
placed. It has been my aim to create the most
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beautiful combination of objects possible. You
start with one object that you love. When you
place it in a setting you are immediately in-
volved with all the other elements in the se~ing
because they directly affect how that object
looks. My interest is in controlling all those
elements so that the still life will be an artistic
whole. Every room in the home is another still
life.

At the same time I had embarked on the de-
sign of jewelry: first precious jewelry and then
costume jewehy. Of course, I couldn’t leave it at
that and soon I tried handbags and scarves. Al-
though you may think these two areas of design
incompatible, for me it made perfect sense. An
accessory, whether worn or for interior decora-
tion, performs the same function—it completes
the setting.

There is a bond between the worlds of fashion
to wear and home fashion, and with the public’s
increased interest in both these worlds they
have become more symbiotic than ever before.
How can you not be afl_ected in your choice of
colors and textures for your home by what you
am wearing? Even when I am doing a new win-
dow display at my shop I am invariably wearing
the same color I am planning to use. When I
think green, everything goes green. This is
never a conscious choice; it just seems to hap-
pen. A few years ago everyone was wearing
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with details in a silvery/bronze metallic. Tbe
neutrality of these colors made them com-
plementary to any color scheme, and the classic
shapes are suitable in the most traditional or
contemporary settings.

The colorful notes in the collection are in the
product itself’, Different colors do not indicate
different fragrances as in other home fragrance
lines. There is only one fragrance and that is “a
garden aher the rain.” I have made the products
different colors to enable pumhasers to choose
the color most complementary to their decor. My
“Love Petals,” for example, come in two color
combinations—the warm tones of peach, wine
and rose complement a room with apricot and
beige, and the COOItones of blue and celadon
would be perfect in a blue or grey setting.

I took another liberty in my use of color be-
cause I wanted to remove any possible associa-
tion between my home fragrance products and
personal fragrance products. I colored the oil in
the vial of refresher oil a teal green and the
liquid of the room spray a rosy peach. There
could be no mistaking them for the amber and
gold tones of perfume and cologne.

All of these products are from a collection that
I have designed for Prestige Place. It is called
Diane Love for Prestige Place and is currently
sold in the finest stores in the United States. It
was introduced last fall and I am overjoyed to
say the response has been very enthusiastic. My
greatest satisfaction has been to see first hand
the public’s genuine delight and interest in tbe
collection.

Home fragrance is a 365-day-a-year product.
We don’t stop applying perfume after Christmas;
why shouldn’t our homes smell just as good afl
year round?

Why home fragrance ? Because it completes
the home environment in the same way personal
fragrance helps us complete our own self image.
It is time to explore the public’s innate interest
in fragrance. Once people become aware that
they can choose a fragrance for their homes, they
will seek it out and apply the final touch of fra-
grance to their home just as they do to them-
selves,
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